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M.Com. (Previous) Business Administraiton

Examination, 2016
MARKETING MANAGEMENT
Time Allowed : Three Hoﬁrs

. Maximum 'Marks : 100

PART-A (TUE-31) (Marks : 20

rAn-swer all questions (50 words each).

All questions carry equal marks. “
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PART-—B ('@"Tg—a) _ [Marks : B0

Answer five questi'ons (250 words -each), selecting one .
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| PART-C (&Ug-§) [Marks : 30
Answer any two questions (300 words each).

All questiong carry equal marks.
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PART-A
(wvs-3r)
1 (i) What is ‘Metg Max‘keting’ 7
T TR e &
(11} Define Marketincr Organisation.
o0 S = ghafie eI
(iii} Whalt do you mean by Market environment 7 .7
AT i @ AT gue 3
(iy}‘What is Market Segmentation ?

«‘ﬂ—m wﬂﬁamw 27

(v) ’Why Sales forecasting is important ?

ﬁwzaf—qn%arma?ﬁa?

(vi) What is Product Planning ?
'SEQ.’Fi P"'ia‘?-}" ! W -%?
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(vii) What is the Pricing objective ?
S w8
(viii) What is Direct channel ?
T W w2
(ix) What is Consumer behaviour ?
S =EER w32
(x) What is Marketing Information System ?
foquer ga @3 087
PART-B
(Tve-a)

UNIT-I

(ZHT3-1)

Describe the importance and relevance of Marketing

in India.
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What is Product wise and Customer wise Marketing
Organisation ? What are their strength ? Explain.
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UNIT-II

(geT3-11)

4., Discuss the Organisational environment and Macro-

environment.

HileAleRs R [N geg e W == i

5. What are the ways to- Segment a Market ? What are

the requirements for effective segmentation ?

IER H faYE wE ® T O WE B2 YaEvie
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6. Explain the techniques of Sales forecasting.

faerd QalqAM & Al o1 STl hifwig)

7. What are the features of Product ? Explain Product

Life cycle.
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UNIT-IV

( W?—IV )

8. What are the factors which influence the Pricing
decisions ? Enumerate.
ﬁwﬁhmamﬁaﬁaﬁmw%@%?
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9. What are the different Channels of Distribution ?
How to select them ?
fomer = fafow Wem =01 €2 7@ 9@ e gR
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UNIT-V
(F=13-V)

10. Explain the determinants and importance of Consumer
behaviour.

STHIET R & freler T Tt wew @ wnen
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11. What is the scope and importance of Marketing
Research ? Explain.
foros iy = &5 @y wew w9 wmem
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PART-C
- (EUE-H)

19. “Research Studies show that Marketing concept has
been useful, but its implementation has not been
without Operational problems.” Do you agree ?

Identify and discuss the problem.
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13. As a Consultant suggest a suitable Market
segmentation strategy for the manufacture of
(a) Bicycle and (b) Cosmetics.
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14. What is the concept of Product ? Explain the Product

Planning Process.
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15. What do you understand by Pricing ? Describe the
procedure for determining Prices.
HE VR W WY wE ¥ e freRor &

o
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16. What do you know about Marketing Research ? Why
is it required ? What are the udiezem methods for

\ﬁdxketlng Research ? Explain.
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