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M.COM. (FINAL) BUSINESS ADM.
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SALES & ADVERTISING MANAGEMENT
. Paper-1I-B ‘
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VMax_imum Marks : 100
Part A (GUS '31) [Marks : 20]

Answer all questions (50 words each).

All questions carry equal marks.
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Part B (@UE ‘H) [Marks : 501

Answer five questions (250 words each),
selecting one question from each Unil.

All questions carry equal marks.
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Part C (@UE ‘W) [Marks : 30]

Answer any two questions (300 words each).

All questions carry equal marks.
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Part A (T@UT ‘37 .
What is sales organisation ?
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What do you mean by salesmanship T
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What is regruitment T

Wil w2

What is selection ?
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Define sales quota.
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Write fwo important factors that affect the size

of sales territory. .
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What do you mean by advertising ?
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(viii) What is outdoor advértising ?
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(ix) What is meant by ‘Advertising Media’ ?
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(x) What is ‘Advertising Ethics’ ?
o Hifoers’ w=n R O? Al - A
Part B (@g ‘a) '

Unit I (3%T3 I)

State the responsibilities of a sales manager towards

salesmen.
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‘Good and successful salesmen are born, net made.”

Discuss.
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Unit II (3&E II)

What do you mean by the term ‘sales organisation’ ?

State the objectives and functions of sales organisation.
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Discuss in brief the various selection tests with merits

and demerits.
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Unit III (312 III)

Déﬁne ‘Sales Quota.’ Describe the objectives and types

of sales quotas.
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Explain the method of setting and revising sales

territories.
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Unit IV (3FTE 1IV)

What are the objectives of advertising ? State the different

types of advertising.
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Write notes on the following :
(@) Point of purchase advertising
() Novelty advertising.
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What is meant by ‘Advertising Appeal’ ? State its main

bases.
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12.
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What is meant by ‘Advertising Media’ ? What are the

factors influencing the selection of Media ?
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Part C (@TE ‘'A)

Why is the need for a sales organisation ? Describe the

factors determining the structure of a sales organisation.
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What do you mean by recruitment of salesmen ? How
will you determine the qualities and number of s sa‘EErﬁE’_?'
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What do you mean by ‘Sales Quotas’ ? Describe their
objectives and essential principles.

‘o wie’ | o ¥ ? T IR TS OIS
fasr s

What are the different media of advertising ? Explain

in brief.
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What do yoﬁ understand by advertising ? Explain the

usefulness of advertising in' modern business.
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