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Part A (@IS ') [Marks : 20)

Answer all questions (50 words each).
All questions carry equal marks.
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Part B (@0 ‘W) [Marks : 50]

questions (250 words each),
each Unit.

Answer five
" selecting one question from
All questions carry equal marks. i
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part C (T8 ‘®) [Marks : 30]

Answer; any two questions (300 words each).

All questions carry equal marks.
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Part A (@Ug ‘37"

1. () What do you understand by ‘Marketing research’ ?
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@  What do you mean by “Marketing decision.”
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(i) Define ‘Research Design’.
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(@) What is ‘Literature—Survey’ i
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(v}  What do you mean by ‘Primary Data’ 2
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.(vi) What is ‘research report’ ?
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(vit) Define ‘sample’,
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(viii) What is meant by classification ?
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(ix) What is ‘Advertising Research’ ?
REEIEEE A
(x)  What is ‘Product Research’
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Part B (@Uug ‘q)
Unit I (38 1)
Describe the nature and scope of marketing research.
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Or
(3reram)
Define markéting research. What are its benefits ?
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Unit I (3&1E 1)

Discuss the various steps in research plan.
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- (3terE)

What are the basic uses of descriptive research ? Discuss

" the key Vcha\.racteristics of descriptive research.
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Unit II1 (sa:lé 111)

~ Discuss fully. the methods of collecting primary data.
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Or
(319
What is meant by ‘Questionnaire’ ? Explain its importance
in marketing research.
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~ Unit IV (3%T8 IV)

Explain about experiment technique of marketing

research.
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Discuss the various pointsg which are taken into

consideration while selecting a sample,
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Unif v (33“? V)

Define ‘Product Research’, Explain its objectives,
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Or
(o)
Write a note on “Advertising Research”
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10.
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What are the different types of research designs and

what is the basic purpose of each ?

ﬁﬁﬁmﬁsﬁuuﬁ’ﬂaﬁ?ﬁr%ﬁmﬁﬁ@ﬁﬁ

amawmgaaﬁww%?

What are secondary data 9 Discuss the ways of making

use of tﬁem in Marketing Reseérch.
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Give characteriétics of ‘Obser;r:-ition method’.
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Write a note oD ‘Marketing Research in India”.



