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(Social Marketing)

Time : Three Hours
Maximum Marks : 100

PART-A (@Uvs-31) [Marks : 20
Answer all questions (50 words each).
All questions carry equal marks.
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PART-B (@'s-9) [Marks : 50
Answer five questions (250 words each), selecting
one question from each unit. All questions carry equal marks.
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PART-C (@vs-H) [Marks : 30
Answer any two questions (300 words each).
All questions carry equal marks.
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PART-A
(@oz—=37)

Answer all the following.
= v+t = s=x S
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UNIT-I
(s=1E-1)

What is Social Marketing ?
AR fagu 597 292
What are Market relations ¥ 4
TSR TS 39 By 22

UNIT-II
(S=h13-11)

What is Life-cycle ?
Sa-=1F =71 22

What is Social Marketing Mix ?
TS fauos faag =71 22

UNIT-II1I
(S=HTE-111 )

What is Social Market Research ?
IS SSTR S99y == 22
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(vi) What is Participative action ?

weurt fwar w22

UNIT-1V

(TE-1IV)

(vii) What is Consumer Protection Act ?

SqsiigaT SR SfufEs = 8?2

(viii) What is Advertising ?

faaToEToT = /72

UNIT-V

(zFE-V)

(ix) What are International Donor Agencies ?

T=ETAE SR wSitaEr F=n #?

(x) What do you mean by NGOs ?
wShe ™ ¥ TEE €7
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PART-B
(TUs-7)

UNIT-I

(FFE-1)

2. Mention Market Social Policies.

SR FH gEIfSE Afra # gy saEy

3. What is the effect of Globalization on Social Marketing ?
IS AT R AvEHO F1 2 g9 ey 82

UNIT-II

(S&TE-11)

4. Discuss the ten steps for developing a Social Marketing
Plan.

mmﬁm%ﬁmﬁmawﬁﬁmaﬁﬁm

S. Discuss the processes of Social Marketing.

mﬁwﬁmaﬁmﬁl’m

UNIT-II1
(F=TE-II1 )

6. Discuss Long-term strategy of Social Marketing.

mwmﬁwnﬁﬂﬁ—mmﬁmﬁml
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7. Discuss strategies of Social Marketing.

Tt fauom =51 Hifwa w51 sreEn # it

UNIT-1V

(F=HE-1IV )

8. Discuss Consumer Movement.

SUHIFT ST=RITH H1 =R Fw)

9. Discuss the Regulation of Advertising.

fasmm & frmt +1 =sren Fifsw

UNIT-V

(S=FE-V)

10. Discuss the role of International Donor Agencies in Social
Marketing.

m@wmaﬁaﬁmﬁwmﬁgﬁmaﬁ
=9 Hifeq)

11. Discuss agencies of Social Marketing.
IS fa9uE #1 weensit w5t =men st
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PART-C
(@us-H)

UNIT-I

(g=RE-1)

12. How does Social Marketing differ from Commercial

Marketing ? Discuss it.

WWW@WWWW@
i 27 TUFT = SISl

UNIT-1I

(gers-11)
13. Discuss Life-cycle of Causes.

FROT ® SEA-9% &1 A il

UNIT-III

(setE-1I1)

14. Discuss Social Stratification and Marketing.

s AE gen fagum w1 fag= S

5683-C/3,150/555/161 6



UNIT-1V

(F&FE-1V)

15. Discuss the Social Marketing and Media Relation.

wmﬁnvmaﬂtmﬁaﬁumavh‘qﬁﬁm

UNIT-V
(F&E-V)

16. What are the ethical issues in Social Marketing

? Discuss
1t.

mﬁmﬁmﬁmzﬁéw%?maﬁml
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