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IInd Year Commerce Examination, 2017
BUSINESS ADMINISTRATION
Paper - 11
(Marketing Management)

Time : Three Hours
Maximum Marks : 100

PART-A [Marks : 20]
(gue-21)
Answer all questions (50 words each).
All questions carry equal marks.

ot W ofEd & TR I W IW 50 TR ¥
A T B T WA B oiF T

PART-B [Marks : 50]
(@vs-9)
Answer five questions (250 words each). Select one question
from each unit. All questions carry equal marks.

TIF R W H-TF W TN T T 9" T wi
. UEE W W ST 250 VR ¥ st A W
Tt WA B ot wm B
PART-C [Marks : 30]
(TTe-1)
Answer any two questions (300 words each).
All questions carry equal marks.
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PART-A

(@uz-3r)
UNIT-1
FE-D
1. ()  "Marketing is the creation and delivery of standard
of living." Explain. 2
‘o we ® fa w’\'aa W w fmm
CgE wa R wEEmEd

(i) What do you mean by Marketing Environment 7 2
faom @ @ o W T €2

UNIT-II

(FTE-10)

(iii) What do you mean by differentiated Marketing
Segmentation ? 2

W@(ﬁﬁa)wﬁm@mw
T § 2

(iv) 'What do you mean by Buying Motlves ? 2
T R ¥ aTrq R TR 02
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| UNIT-III

(-1
(v)  What is Product ? Explain. 2

| AR TR T
| (vi) What do you mean by Rural Marketing ? 2

e fquE @ o w9 §7

UNIT-IV

FEE-IV)

(vii) What is "Export Marketing' ? Explain. 2
et faom = 87 wwemER

(viii) What do you mean by International Marketing
Environment ? -

I v aERe ¥ e F R R ?

| UNIT-V
(FFTE-V)
j (ix) Write any two objectives of Exim Policy. 2

fafi-smm Hft # =¥ F R\ ke

x) What do you mean by 'Indent' ? 2
‘TR’ ¥ U F oW T2
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PART-B
(@ve-§)

UNIT-I

(FFE-D

2. Discuss the functions of Marketing. 10
farm & w1 fEew FiST

OR (379an)

3.  Explain the major components of Marketing Environment
in brief. 10
foF ST B Y@ WOeHl ® HeT W wHEEd|

UNIT-II

(FeTE-10)

4, Describe the nature of Consumer Behaviour. 10

IURT FAER F YFM B AU RIS
OR (1)

5.  Describe the importance of Market Segmentation. 10

- geR faufetor # A ®T 9N Hifedl
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UNIT-III

(SeFTE-I0)
6. What do you mean by E-Marketing ? What are its Kinds ?
Describe its advantages in brief. (2+3+5)

froom @ o w T ¥ 9% fRa WER @ w
2 e o w oEgY W iR Hifm
OR (@)
7. Describe the importance of Promotion Mix in
Marketing. i 10

foroom # Waga Wiwge ® HEw W 9o wieg

UNIT-1V

(FHTE-IV)

8.  Explain the scope of International Marketing. 10
I R ® &% W wwEEed|
OR ()
9. Discuss in brief the factors affecting to International
Marketing Environment. 10

FET fUUA SaeRe H YAfaa w oo e @
gy # Tolv Q) ’
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UNIT-V

(FHTS-V)

10. Discuss the present Foreign Trade Policy of India. 10
WA HoaaaE fRw =R A @t wden it

OR (37%a)

11. Briefly explain the Important stages in procedure of
Export Trade. . 10

falm =R w5t feafafy # qeeql swmensi @
wfgrm freror iy

PART-C
(@us-|q)

UNIT-1

FE-)

12. What do you understand by Marketing Concept ?
Explain the difference between New and Old Concepts of
marketing and discuss fully the New Concept of
‘Marketing, (3+6+6)

e fem @ e = wwen €2 fawm ® TR
A SEuRmel § R TR #T @ AW e
FAUROT F R ¥ TEEm
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13.

14.

15.

UNIT-II

(FTE-10)

Explain the term 'Market Segmentation'. What criteria are
used for segmenting a market ? (5+10)

‘SR faufraser’ w1 o1d THmmEd anR fasfeor
® fu fF-fE oTR = WM fEa s 82

UNIT-III

(3T-11D)
What do you meant by Product Life Cycle ? What are the
gradual stages in the product life cycle of a particular
product and how are they managed ? (3+6+6)

mm—wﬁmwmﬁ%‘?mmsﬁ
WeF-o%F F1 PA-FA W AT B ¥ SR oA
v PN frw s 22

UNIT-1IV

FFTE-IV)
Define International Marketing. How does it diffet from
Domestic Marketing ? _ (5+10)

mmﬁmml,%aﬁﬁm
¥ /e wr fam T
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UNIT-V
(FFTE-V)

16. Describe the main documents used at different stages of
Export Operation. 15
frle % fafes = W R A A g o
T qUH SRt
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