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M.COM. (FINAL) BUSINESS ADM.

EXAMINATION, 2017

SALES & ADVERTISING MANAGEMENT
Paper-II-B

Time : Three Hours
Maximum Marks : 100

PART - A (Q@UE-3) [Marks : 20
Answer all questions (50 words each).
All questions carry equal marks.
Foft v IR € | Vo W S T v A 3w 7 g
Toft wwl & o7 wEE © |
PART - B (@Us-v ) [Marks : 50

Answer five questions (250 words each).
Selecting one from each unit. All questions carry equal marks.

Yo THTE W Teh-Ueh U9 0 g, T Ui W Hifan |

e WY ST 250 VIl § iU 7 B
T} wEl % 3 TAE © |
PART - C (@Us-H) [Marks : 30
Answer any fwo questions (300 words each).
All questions carry equal marks.
B I HAT | Tl T S 300 W) § s 7
st wedi & ik 7EE B
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PART - A
(EUE-37)
1. (i)  What is staff sales organisation ?
Tasrg et wgs = £7
(ii) Define sales-manager,
fosma -y = wiafie wifa )
(iii) Define recruitment.
sl it aftTiag e
(iv ) Whatis motivation ?
AR w1 7
(v) Whatis ales fields ?
fasn & w7
(vi)} Define 'sales-quata’.

fasma-wier =t vfonfig Fifg)
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(vii) What is advertising ?
feramed =01 %72

(viii ) What is advertising agency ?
ForaT - Tt 7§ 2

(ix) Whatis advertising appeal 2
forTe ST = 2

(x) Define 'Advertisinz-media’.
ST~ TTeA | 1 AR e |

PART - B
(avz-a)
UNIT - I
(z@3-1)
2. Explain line and staff sales organisation.
Yo T TR FHARI SIS 1 GHFRA |
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OR ( FEr)
What factors determine the structure of sales organisations.
fosra e wem aﬁmﬁ w2 fruifta & 82
UNIT - I
(3®TE-11)
3. Discuss significance and need of sales training.
fosra e 1 wewn v smavEwar 91 TwEE
OR ( 379ar)
Write short note on financial and non-financial motivations.

fordita wel srfarefta srfivonsti w feaoft fafad )
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UNIT - III
(F=TE-111)
What is sales territory ? What are the benefits of dividing sales
territories ?
fosra-&7 7 e €2 a4 faviem & = onw €1 €2
OR ( 37gar)
What do you meant by "Sales-quota” ? What are the

difficulties which may arise in fixing quotas ?
"“fawa-andn’' | g T wAwd B2 ' fawma-wer’ & fako
# 7 wfedar ot €2

UNIT - IV

(FEE-1V)

Describe in brief the process of scientific advertising.

At fagma 1 fafy =1 dfra § aviw #ifed
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OR (3191)
"Money spent on advertisement is not wasteful." Do you
agree ? Give reasons for your answer.

“ﬁmﬂmﬁmwmmqﬁml”wmwﬁﬁ

Tend §2 A TR & fag FRo FaEd |
UNIT - V

(3HE-V)
6. Define "Advertising Appeal”. State its main bases.
T B R T | E T S e |
OR ( 319ar)
Explain the essential qualities of a good advertising copy-

o 3T for W a1 AR |
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PART - C

(@uE-H)

"A goed salesman is born and not made." Explain the

statement. Deseribe in brief the essential qualities of an ide..”

salesmar.

&
]

YTE wwd R SWE W g ¥, = v W wmen T

FYH ! TEFE | UF RV (s w0 9 auis #0|
What are the sources through which :alesmen can be
recruiied? Ixplain a good selection process.

famawatsdl =1 fea-fa. v @ oF o w1 wo 30

-
-

Y 98 Rk @ W
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9.

10.

11.

Describe the various types of sales quatas and the methods

of their determination.

Fara-anaid 3 W SR SR I e = faftrdl =8 e
"Modern advertisement are consumer-oriented”. Comment on
the statement and prove with arguments.

" gyl faeTe SUiE-IE #1739 i e Fif

Tt oo o fag T

What factor would you consider in selection of the medium
for an advertisement ? Explain in brief the main available media
of advertising.

FgTo TS T A SRA WHY 3T foR- R el W e

FE foara ¥ o Suores wafor W wa § el |
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