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M.Com. (Final) Business Adm. Examination, 2017

MARKETING RESEARCH
Paper - V

Time : Three Hours
Maximum Marks ;: 100

PART-A [Marks : 20}
(Tve-a1)
Answer all questions (50 words each).
All questions carry equal marks.

gt w9 offrad € v w9 #1 SW 50 v=E @
aftrer = 2wl TR & oiw wEe R

PART-B [Marks : 50]
(Ev%-9)
Answer five questions (250 words each). Select one question
from each unit. All questions carry equal marks.

TEF THEE | UH-UE W 9T [, §E e W F§hm)
TE WY H IW 250 VR ¥ afuw 7 W
T 9 F 3w TR #
PART-C [Marks : 30]
(Ev=-9)
Answer any two questions (300 words each).

All questions carry equal marks.
wE N T FW TEE WA F IR 300 TR R

s 7 B It W F I e 2
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PART-A
(Qog-a1)

UNIT-1

(FFR-T)

1. @ Define Marketing Research.
fagom sEEym # AR S
(i) What do you mean by Scientific decision ?

Yot foflm @ oMo w TR ¥

UNIT-1I

(FrE-ID)

(iii) Give any four characteristics of Market Research
Design.

faUor STEA W H FE wR v T
(iv) Explain any rwo objects of Research.

FTEIA W ® O A IF U
UNIT-1I

(gErd-IIT)

(v) What do you mean by Probability Sampling ?
wfrsa fivd [ Mg = owwed ¥ 2

(vij What is Research Report 7
SEuE whEET == ¥ 02
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UNIT-1IV
FFR-1V)
(vil) Give any two merits of observation.
HaAFEE ® FE AT P F@nul

(viit) Give any two differences between Schedule and

Questionnaire.

g ok weer W wE & R wORu

UNIT-V
(¥HTE-V)
(ix) What is Product Research 7
TR T w7
(x) Define Motivational Research.
ST SHEYE B IR U

PART-B
(@ue-9)

UNIT-I

(FFTE-1)

2.  Explain the process of Marketing Research.
fagorr wim wiear w1 wEmw
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OR (39a)
Define Marketing Research. Explain its nature and scope.
fom sEum w1 TRwife w wet vt @ a8
F W ¥ ammu

UNIT-II

(FHE-1D)
3.  Give short notes on the following (any two) :

f W ofyw fewfri fafee (FE ) -
(i)  Exploratory Research Design.

Gryel TR s
(i) Descriptive Research Design.

TS SEYA fesmE
(iii) Experimental Research Design.

wEife  qEuR fesmE

UNIT-1II

(FaTE-110)
4. Define Secondary Data ? Explain the various types of
Secondary Data.

fifas siwe =m e@ €2 ffaw ovweEl ® faf=
TR @Ry
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OR (3¥@n)
Give Merits and Demerits of Tabulation ? What are the ——
characteristics of a Good Table ?

ol & o9 3R AW SOy TE S Wit w
fagiwae s

UNIT-1V

(FTE-IV)

5.  Give characteristics of Observation method.
FEEEA TS F favae w1 Fvl wiel
OR (39an)
Explain about experiment technique of Marketing Research.
famom sEENT W oM WERy @ e e

UNIT-V

FFE-V)

6. Explain Advertising Research ?

faem Wiy & wEEE
OR (319an)
Explain the objectives of Product Research.

IME YIY H ITWE FHT TR HifSC
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PART-C
(wWvs-9)

UNIT-I

(¥TE-I)

Explain the need and importance of Marketing

Research.

fauom sqeum # TEvge@m 9 WeW WEEnEy

UNIT-II

(FRTE-11)

Discuss the various steps in Research Plan.

vy A § fafrw ol @ EmEd

UNIT-III

(FE-1I)

What is Report Writing ? Give general principles of
preparation of report.

O Wiedsd dwH § o9 Fm o wUEe ® ?
FEUA TR §9R F ¥ wafam e oW
fugra wmn
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UNIT-IV

FTE-IV)
10. Discuss the various points which are taken into
consideration while selecting sample.
fiym =1 @ F@ T fFA-fe il fage w
v fem s €7 e #fam

UNIT-V

(FFE-V)

11. Write an essay on Marketing Research in India.

yg § faoum wiv | uw frew fafaw
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