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Maximum Marks : 100

Part A (@UE ‘31) [Marks : 20]

Answer all questions (50 words each).

All questions carry equal marks.
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Part B (@Uug ‘4w {Marks : 50|
Answer five questions in all (250 words each),
selecting one question from each Unit.
All questions carry equal marks.
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Part C (@S ‘®W) [Marks : 30]
Answer any two questions (300 words each).

All questions carry equal marks.

FF @ T FIAU TEF YT F IR 300 Vi
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Part A (@UE ')
1. Answer afl the following :
= Wit $ W iﬁﬁﬂl :
Unit I (&2 1)
(a) Define social institution.
wmfsd e & gfaife wifsn

(h) Mention two social aspects of market.

IR FH & TEfes TEsi w1 Seor@
Fiferm |
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{c)

(d}

(e)

&)
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Unit 11 (Z&E 1I)

What do you mean by process of social

marketing ?

gfas faovm =1 i @ a9 HHEd
=

Life-cycle of cause,

FRU R SAEI-IF |

Unit 111 (S&HTE IID)

What is cultural resources ?
Oipfaw TaE w % 2
What is long-term strategy of marketing ?

fogumR =t - A oFm &2

Unit IV (3FE V)

Mention tfwo characteristies of consumer

movement.

39T IR W & favmae = Seom
HifAT |
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ih) What is Advertising ?
fraroT = ¥ 7
Unit V (&3 V)
3 Mention twoe agencies of marketing.
faom & @t wfvwon =1 oo wifen
) Mention two ethical issues in marketing.
faqum 4 & s gEE w1 Sedd wifed
Part B (@US ‘El')
Unit I (3 I)
2 Discuss market as a social institution.
TSR F U gEiAE G ® FY H o fEeE
FHITAT |
3. Discuss the elements of social marketing.

gmfes fagmra & el w1 faggw wifsw
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Unit 11 (3&E 1D
4. Discuss the social marketing mix.

gt AR o %1 fFaa it

5. Discuss the management principles of marketing,
faomm % wwermm fagn #t fee=a wifsw
Unit I (Z&13 11D
6. Discuss short-term strategy of social marketing.
gfew fAqum # eg-we A F feee
HITAT |
7. Discuss the objectives of secial market research.
Tmfsw faeomR sEym & Red w1 faasa wife
Unit IV (Z&E IV)
8. Discuss the regulations of advertising,
9. Discuss Consumer Protection Act.

IOAEFT T HEAA H A @i
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Unit V (3&FE V)

10. Discuss the role of non-governmental organizations

in social marketing.

amites fagom § R-wwER edr #= yfrE w5
A= wifse

11.  Discuss the ethical issues in social marketing.
it foaom § st mERl &1 faas s
Part C (@ '¥H)
Unit 1 GFE 1)

12. Discuss the impact of globalization on social

marketing.

it fa9om W AvETEIw d oy &t faeE
HIAT |
Unit II (3% 1)
13. Discuss the processes of social marketing.
wmifees fagom w1 wfeae w1 fEeEw wie
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Unit II1 (&€ 10D

14. Discuss social stratification and marketing.

faom aw wmifas i 1 faE=s i
Unit IV (3&TE IV)
15. Discuss consumer movement.
9T R &t faaas wifsg
Unit V (3&FE V)

16. Discuss the role of state in social marketing.

gmifs famm & 1= #1 gqfae #1 faeew Fifew)
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