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M.Com. (Previous) Business Administration
Examination, 2018

MARKETING MANAGEMENT

Time : Three Hours
Maximum Marks : 100

PART-A [Marks : 20]
(Tm=-3)
Answer all questions (50 words each).
All questions carry equal marks.

st yva fEd #) TEF W #1 IW 50 =) Q
afuF 7 B gf v # ofF T

PART-B [Marks : 50]
(T|ve-9)
Answer five questions (250 words each). Select one question
from each unit. All questions carry equal marks.

TIF THE ¥ UH-US W9 T g, F[A uie T Fifw
TIF T F IW 250 TR ¥ A 7 A
Tty ® ofF TEE #)

PART-C [Marks : 30]
(@ve-7|)
Answer any two questions (300 words each).
All questions carry equal marks.

FE A T PV T&F T FT IW 300 TR A
sfuw 7 8wt v B ofF guE #
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(i)

(iii)

(iv)

v)

PART-A
(@ueE-a1)

UNIT-I

@)

"Marketing has developed in an evolutionary rather
than revolutionary fashion." Explain.

" faoum @ fae SqmEE @0 @ 7 R wifker
w9 H gem' wwwmul
What do you mean by the term Marketing
Organisation ?
fom wed § om o wWew ¥ 2
UNIT-II
FTE-10)
Define Market Environment.
AR AT H FHAET
What criteria are used for segmenting a market ?
Tom fawsiem & fau fFa-fe s w1 W
e s 2
UNIT-III
(FeT-1I0)

What are the purpose of Sales Forecasting ?
fawa g @ w0 Ry R ¢ 2
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(vi) What is diversification ?
fafqefwcr w1 2 2
UNIT-1V

FFE-1V)

(vii) Define Resale Price Maintenance.
[ fawa Fma oTqem & wwEmEu
(viii) What do you understand by Channel modification

decision ?

e qeR frofls @ emw o w=n owwER € 2
UNIT-V '
(FTE-V)

(ix) What is meant by Buying Motives ?
F4 WM F M AWE R ?
(x) Integrated and Non-Integrated Research.

THIFA TN IR-THF ST

PART-B
(Tve-7)
UNIT-I
=T

Define Marketing and describe the Modern concept of
Marketing. How does it differ from earlier concepts ?

AT TR #@f ok TR amfrE AR H
TUERY 9% [WH faeR ¥ few wer R ® 2
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3. Explain the different forms of Marketing Organisation.
Which form do you consider better and why ?

faom WA ® A= e = wwEmw fRE ey
F Y =D WA ¥ R ;W 2

UNIT-II
(F=TE-10)

4. What do you understand by Marketing Environment ?
What is the relation of Marketing Environment with
Marketing Management ?

faqoR wafEre ¥ oM w owwEe ¥ 7 fygum wafeRor
F fOm v ¥ F oEEN €2

5. Write a detailed note on Market Segmentation and
Marketing Strategy."

TR v @ fgom A (FgEE) | @
@ @@ fafaEu

UNIT-III
(FE-1ID)

6. State the factors influencing the level of a sales in a
concern. What are the basic components and procedure
of a comprehensive sales forecasting programme ?

frdt SuFEm # forg R ® W FW I al
¥ Iw@ FIMY TF AU ERT qEiAR wewe
TR FA & fU FH-29 Q VR Tw ¥ fafuat
Tt &
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10.

What do you mean by Product Development ? Explain its
main elements, principles and advantages.

IR e § o9 ¥ oA ¥ 2 W e A,
fogr=l @on @ w wEEEY

UNIT-1V
FFE-IV)

Explain the various factors that must be carefully
considered by the sales manager while fixing the price
of a product.

I fafa= wewl 1 thew Fifve 9 | FR sar
F g fuio w0 T e vEw w1 wmgEs
R wen =feu

A manufacturer should always strive to select the lowest
cost channel of distribution. Do you agree ? Discuss.

wF froe w1 w9 @ e #1 g gt @ g
F YIS H WY T AN TWH GeHa € ? fyEem
LA

UNIT-V
(FFE-V)

Define Consumer Behaviour. Discuss Buyer behavioural
model.

UM STEER H GHARUl SUNIE SEER WiEd Fi
faafaa st
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11. Differentiate between Marketing Research and Marketing
Information System.

fquom ey 3 fagom gEM yoret # eWR =amu)

PART-C
(@ve-w)

UNIT-I
FFE-1)

12. Discuss the importance of marketing for a Developing
Society. What reasons are there for believing that marketing

in India will be of increasing importance in future.

 faErie o ® fou favom & wew # =ren
FINY TW 90 W g 60 3 71 70 & 5 afysy
¥ foem &1 9w 9Ra § s@a wEm

UNIT-II

F=T-I)

13. Discuss the Environmental Threats and Opportunities
(with examples) found in Marketing Environment in
India.

TRa % faoum vl § v WM A wEleeiE e
wE Tl w1 SeeRw gfed iR wifg)
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UNIT-111
(FeTE-111)

14. Explain the Marketing Strategies which may be adopted
during the Life Cycle of Product.

T AT F N 9% o W fagom el oo W
TFd § IAH GHERY

- UNIT-IV
FFE-IV)

15. Discuss the important pricing objectives of a firm.

w w4 ® Fma fufo @ ReG w1 faEEw w9

UNIT-V

FFE-V)

16. Define Marketing Research. Discuss scope and importance
of marketing research with suitable examples.

fqom oEuE w1 IR ST fevm sEE ®
§9 9 Wew W Iugw Swewl § feEfe s
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