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PART-A
(@og-3v)

UNIT-I
-1
1. () Is marketing decision-making a Science i an AL
fyqo feR wen ¥ ovwen Al

(i) Distinguish between Marketing %'{tase aich and
Market Research.

ﬁwﬁ&@ﬂwmnfww» =)
UNIT-I
(FTE-1D)
(iii) Give types of Research Design.
Yy WEA % WER S

(iv) Give any two objects of Research Desigr.
Wy WEW h FE A IRYS GO
UNIT-III
(genTE-1)
(v) What is meant by Null Hypothesis 7
T dREeEn R 2
(vi) What do you mean by 'Secondary Data’ 7
e evEel ¥ oM wW W ¥
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UNIT-1V
(FETE-1V)
(vi)) Give any swo merits of Experiment.
TS WY R FE R T SR
(viii) What is meants by Opinion Survey ?
T wEET ¥ F oared & 0
UNIT-V
FE-V)
(ix) What is Product Research ?
IR Wy w R ?
(x) What is Advertising Research ? ;

fasgy iy = % 2

PART-B

(wve-=)
UNIT-I

(geTé-0)
. 2. Define Marketing Research. What are its benefits ?
famm s w2 e o ¥
OR
(1pam)

3. Discuss the types and sources of errors in Marketing

Research.
Wmvﬁuﬁzﬁqﬁﬁm@mﬁﬁaﬁmWI
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UNIT-iX
(FTS-1)
4.  Discuss the various steps in Research plan.
Wy AeE & e Wl w0 e ?
OR
(rar)
5.  Write a note on Exploratory Research.

FEyoes Y W froyelt fafew

UNIT-1II
(FERTE-11D)
6.  Discuss the methods of collecting Primary Data.
wafhes sieel w UEHd we @t fafud w0 EeEE
Hifse)
OR
(19an)

7.  'Classification is the basis of Tabulation'. Explzin and

discuss the various methods of Classification.
FiifeTor GRefEE w1 SIuR B saren wifwe aw s
% fafis af=l &1 senm Fifsu
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UNIT-1V

FHE-1V)

8.  What is Marketing Survey ? Discuss its importance in
Marketing Research.
o wdemr = 2 fTm iy 4w we
fEeT Hifeg
OR
(7o)
9. Explain about experiment techniqﬁe of Marketing Research. ‘!

famm smEam ®owEm ey ow fe R

UNIT-V

| (FHTE-V)

10 Explain the objectives of Product Research.
SR WY w I W e st
| i

i (7o)

| 11. Write a note on Advertising Research.

o vy W fropft fefaa
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PART-C
(Tus-v)

UNIT-I
@E-D)
12. Explain briefly the basic steps in Conducting Marketing (

Research.

faqum Sy B ouRyE WOl W WA W HHEEy

UNIT-II

 (EER-1D

13. Explain the following (any two) :

(a) Descriptive Research Design. |

(b) Diagnostic Research Design. |

(¢c) Experimental Research Design.

e ) AT (R A

(31) avfreTss g SEA

(9) fFremmas oM 9EAl

(9) vaeE Y TREA

|
{
|
|
i
|
|
|
|
E
|
|
|

UNIT-III

(FEhTE-111)
14. What is Questionnaire ? Explain the general rules that must
be taken into consideration while preparing a questionnaire.

qrTEAE ¥ oq @ TEe 2 R wweeel @ n
mﬁa‘mwﬁm’fﬁmn
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UNIT-1V
3-1V)

15. Give characteristics of 'Observation Method',

e C i R CEL T R — Fifem

UNIT-V
(FETE-V)
Write a note on Marketing Research in India.

@ W fuvm vy w fropeh ffed

is.
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