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IT Year Commerce Examination, 2018

BUSINESS ADMINISTRATION
Paper-11
(Marketing Management)

Time : Three Hours
Maximum Marks : 100

PART - A (@us-31) [Marks : 20
Answer all questions (50 words each).
All questions carry equal marks.
Tt e T € | Yo e ST U v e T
[t wel & sk 7HE §)
PART - B (@us-7) [Marks : 50

Answer five questions (250 words each).
Selecting one from each unit. All questions carry equal marks.

Yol ST W Th-Ueh 99 974 §U, Tt Wie wed Fifm

TOATh WY 1 I 250 =l @ fers 7 @
Tt T F ok T ¥
PART - C (@uEg-w) [Marks : 30
Answer any fwo questions (300 words each).
All questions carry equal marks.
g N T FITT | Sk T 1 ST 300 W) R 37fres 7 24
|4l 9ol & 3 99 ¥
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PART - A
(@u=-31)
UNIT - I
(3rE-1)
1. (a) What do you understand by marketing ?
faque & 3 = THEd 82
(b) What do you understand by marketing concept ?
ferqur foram | 3179 = THEd €2
UNIT - T
(gTE-11)
(¢) What do you mean by consumer behaviour ?
Sl SAFER | 3 1 T &7
(d) What do you mean by market segmentation ?

ST faufmetor | 319 1 §9g[ & 7
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UNIT - III
(ywr-min)
(e) What are the components of marketing mix ?
faqur frg & sk $H Q §2
(f)  What do you mean by 'Green Marketing' ?
‘efta forqum’ @ a1 7o gHEE €2
UNIT - IV
(3FTE-1IV)
(g) Define international marketing.
aﬁ'{'ieﬁ forqur =1 wftanfie ifs)
(h) "International marketing environment is a wide and

complexity concept." Explain.
" =i fauue ArrER uE wfest ue s srasmRon

1w
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UNIT - V
(FFE-V)
(i)  What do you understand by 'certificate of origin' 7
3T 3 FeIOTE’ | 3T R wEEd €7
( j)  What do you mean by export business ?
fori aTIR @ 39 A T € 2
'PART -B
(Tus-+)
UNIT -1
(gTE-1)
2. Explain the nature and scope of marketing.
ot ) v e & 1 A |
OR
(orar)

3. Explain the factors affecting marketing environmental.
FEqUR SR ) W Y St el W |

2822/9940 4




UNIT - IT
(FTE-11)

4. Discuss the importance of study of buying behaviour in

modern age.
SR 71§ S-SR % S1ee i Hew s |
OR
( 3teraT )

5. Describe the importance of 'market segmentation'.

'SR faufwaor’ % wewa o1 9o Fif |

UNIT - II1

(FTS-111 )
6. Classify products and explain its characteristics,
TR 1 e T T R e ) |
OR
(3teran)
7. What do you understand by the term 'retailing' ? What is its

importance in Indian Economy ?
TR T 0 o R §7 s sveferawen § Toa

1 e § 27
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~ UNIT - v
(THTE-1V)
8. Explain the difference betweqn domestic marketing and
international marketing.
i oo T s e o e 8 |
OR
( rgar)

9. Explain nature and importance of international marketing.

st faror i T T e ) Ee |
UNIT - V

(3E-V)
10. Briefly explain the important stages in procedure of export
trade.

mmﬁuﬁmmﬁwﬁmmaﬁm
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OR

( 3trar)
11. State those documents that are generally requir3d for all

shipments.
mu@r@‘fﬁaﬁ@a‘rm:mﬁﬁmﬁwﬁaﬁ%m@%%
PART - C
(@vz-w)
12. Discuss the significance and relevance of marketing in the

context of Indian Economy.
WA F1 srfereeen F fovm & wew wd yRifea w1 v
FHifsd |

13. Discuss the influencing or determinantes factors of consumer

behaviour.

Sl SAAER &I g sreran fuifta 33 et west =t fad=m
whiferg |
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14.

15.

16.

Define pricing. Explain influencing factors of price
determination.
"Wﬁaﬁm'ﬁvﬁnﬁaﬁml@ﬁWQﬁwﬁam

AT SIEH! 1 FUE I |

Despribe the main characteristics and importance of
international marketing environment.

sy faqom ST e frae T T Fof
g |

Describe the recent trends of India's foreign trade.

e faeht R smegferer el A O HIfTC
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