CP-204 : RESEARCH METHODOLOGY
Objectives

To equip the students with the basic understanding of the research methodology and to provide an
insight into the application of modern analytical tools and techniques for the purpose of management
decision making.

Course Contents

Unit-1

Foundation of Research:Meaning, Objectives ,Motivations, utility. Concept of Theory , empiricism,
deductive and inductive theory .Characteristics of scientific Method, Understanding the Language
of Research —Concept & Construct. Definition —Variable .Research Process, Nature and Scope of
Research Methodology; Problem Formulation and Statement of Research Objectives.

Unit-11

Research Design; Concept And Importance in Research ,Features of good research design , Types of
Research Designs — ExploratoryResearch Designs, DescriptiveResearch Designs Experimental
Research Designs

Qualitative & Quantitative Research : Qualitative research-Quantitative Research.Difference
between Qualitative & Quantitative Research

Unit —I11

Measurement: Concept of measurement- What is measured? Problems in measurement in
management research- Validity and reliability .Levels of Measurement —Nominal, Ordinal, Interval,
Ratio. Attitude Scaling techniques, Motivational Research Techniques

Types of Data: Secondary Data —Definition Sources ,Characteristics . Primary data —Definitions ,
Advantages & Disadvantages Over Secondary data, Observation Method ,Questionnaire
Construction , Personal Interview ,Telephonic Interview ,Mail Survey ,Email/Internet survey.

Sampling: Concepts of Statistical Population, Sample ,Sampling Frame ,Sampling error, Sample
Size ,Non Response. Characteristics of a good Sample .Probability Sample —Simple Random
Sample, Systematic Sample ,Stratified Random Sample & multistage sampling .Non Probability
Sample —Judgment ,Convenience ,Quota & Snowballing methods .Determining size of sample —
Practical consideration in sampling & sample size.

Unit -1V

Data Analysis : Data Preparation — univariate analysis (Frequency Tables ,bar charts .pie charts
,percentagesHypothesis Testing — t-Test & Z test & Multivariate Analysis .



Unit -V

Bivariate Analysis — Cross Tabulation and Chi —Square,F-ANOVA.

Report Preparation :Pre-Writing Consideration, Format of Marketing research report ,common
Problem Encountered when preparing the marketing research report .Presenting the research report.
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The list of cases and specific references including recent articles will be announced in the class at the
time of launching of the course.



